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Put Your Money Where the Growth Is

Introducing the Premier EME Brand Engagement Event: June 12-15 at the West Gate Resort and Spa, Park
City, UT—brought to you by EME Events, the gold standard in distributor one-on-one meetings, combined
with an e-newsletter offering year-round exposure to the top 3%.

Indigo and Partners for Incentives Are Premier Exhibitors

Indigo Watch, one of the leading master fulfillment companies in the IRR (Incentive, Rewards and Recognition)
market, and Partners for Incentives, a leading incentive company that sells exclusively through distributors,
are the first to confirm participation. They know that top distributors sell hundreds of millions in incentives.

The New EME Brand Engagement Suite Show Is Based on Demand from Leading Distributors

e The Brand Engagement event was created in response to requests from the Elite EME distributor community.
BRANDS are what end users want as well as GIFT CARDS and TECHNOLOGY.

e The EME Brand Engagement event brings in the highly vetted top 3% of distributors.

e Exhibit semi-exclusivity by category.

Meet With the Premier Producers Representing Multiple Major Companies in One Venue

e Run by EME, the gold standard in high-end distributor one-on-one events, EME Brand Engagement enables you to
meet in 2 % days the top producers from Bamko, Boundless, Corporate Imaging, G&G Outfitters, and many more.

e You'll know precisely who you’re meeting with at least several weeks before the show.

A Unique Opportunity to Target Only the Distributors Selling Brands to the Fortune 500

e There are only limited suites available and category semi-exclusivity at the first EME Brand Engagement event,
bringing together the top distributors who sell to Fortune 500 companies with hundreds of millions of dollars in
buying power from companies such as Google, Microsoft, Chase, Exxon, to name just a few.

Supported and Endorsed by BMC for Year-Round Learning and Communications

In partnership with the Brand Media Coalition of leading brands, gift cards, and gifting technology companies, and the
RRN at RewardsRecognitionNetwork.com industry information platform, exhibitors will have the opportunity to
communicate with our entire community of over 2,200 of the industry’s top producers.

Contact: Bruce Bolger; Bolger@ThelCEE.org; 914-591-7600, ext. 230
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